Appendix to the educational program N5

Curriculum of Bachelor Educational Program in Business Administration

Distribution of hours Study semesters
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Compulsory courses in Major (150 credits)
Compulsory Basic Courses (120 credits)
1 | Basis of Business - 6 150 30 30 4 64 86 6
2 | Principles of Economics 1 - 5 125 30 15 4 49 76 5
3 | Principles of Economics 2 2 5 125 30 15 4 49 76 5
4 | Accounting - 4 100 15 30 3 48 52 4
5 | Financial accounting 4 6 150 15 45 3 63 87 6
6 | Management accounting 5 5 125 15 30 3 48 77 5
7 | Basis of Strategic Management 14 5 125 15 30 4 49 76 5
g | Operational 14 | 5 | 125] 15 | 30 | 4 | 49 | 76 5
Management
9 | Taxes 3 5 125 30 15 4 49 76 5
10 | Entrepreneurship - 5 125 15 30 4 49 76 5
11 | Banking 3 5 125 15 30 4 49 76 5




12 | Corporate Finance 3 125 15 30 4 49 76
13 | Business Statistics 47 125 30 30 4 64 61
14 | Basis of management - 100 15 30 3 48 52
15 | Human resource management 14 125 15 30 3 48 77
16 | Project Management 14 125 15 15 4 34 91
17 | Basis of marketing - 125 30 30 4 64 61
18 | Sales management 17 125 15 30 4 49 76
19 | Corporate Law - 125 30 15 3 48 77
20 | Business Practice 17;14; 5. 125 15 15 4 34 91
91 Business ethics and ] 125 15 30 4 49 76
corporate social responsibility
22 | Business Research Methods 13 125 15 30 4 49 76
Mandatory
23 | Practice I-VII Sam. 125 - 75 1 76 49
Courses
Mandatory
24 | Bachelor Thesis I-VII Sam. 125 - 18 5 20 105
Courses
Elective courses (25 credits)
25 | Sectoral English 46 125 15 45 4 64 61
26 | Organizational behavior 14 125 15 30 4 49 76
97 Innovation and change 14 125 15 30 4 49 76
management
28 | Logistics 8 125 15 30 3 48 77
Quality Management for
29 | Services 17 125 15 30 4 49 76
30 | Insurance case - 125 15 30 4 49 76




31 Investments and portfolio 3 5 125 15 30 3 48 77
theory

32 | Electronic accounting systems 5 4 100 15 30 3 48 52

33 | Fundamentals of Audit 5 5 125 15 30 3 48 77

34 | Consumer behavior 17 5 125 15 30 4 49 76

35 | Marketing 17 | 5 | 125 ] 15| 30 | 4 | 49 | 76
Communications

36 | Basis of marketing research 17 5 125 15 30 4 49 76

37 | Digital Marketing 17 5 125 15 30 3 48 77
Europe's Digital Strategy for

38 | Future Entrepreneurs and 46 5 125 15 15 4 34 91
Leaders

39 | Public Finance 3 5 125 15 30 4 49 76

40 | Financial Institutions and 3; 46 5 125 30 15 4 49 76
Markets

41 | Econometrics 3,47 6 125 30 30 4 64 86

Distribution of credits for elective training courses in the field of basic learning - -

Compulsory free component, which is oriented on the development of general/transferable competencies (105 credits)

Compulsory Free Compulsory Courses (55 credits)

4 Practl?al aspects of using the| 5 125 | 30 15 4 49 76 5
Georgian language
43 English Language 1 (B1.1) - 5 125 | 15 45 4 5
64 61
44 English Language 2 (B1.2) 43 5 125 15 45 4 64 61 5
g5 | Enslish Language 3 4 | 5 |125| 15 45 4 64 61
(B2.1)
46 English Language 4 (B2.2) 45 5 125 15 45 4 64 61
47 Mathematics for Economists| - 12 | 300 | 45 90 4 139 161 12
1
48 Mathematics for Economists| 47 | 8 | 200 | 30 60 4 94 106 8
2




49 Information processingina | 5 195 0 45 3 48 77 5
modern office
50 Social Psychology - 5 125 | 30 15 3 48 77 5
Elective Free Component Courses / Free Component, in which it is possible, in addition to the offered training courses, to choose the appropriate level of
study from any educational program in compliance with the prerequisites for study (35 credits)
51 Democracy and citizenship - 5 125 15 30 4 49 76 5
52 Conflict and Negotiation 14 5 125 | 15 30 4 49 76 5
Management
53 History of Religions - 5 125 | 30 15 4 49 76 5
54 Introduction to Philosophy - 5 125 | 30 15 3 48 77 5
55 | nternational 3 | 5 [125] 30 15 4 19 | 76 5
Economic Relations
56 Ecology and sustainable ) 5 125 | 30 15 4 49 76 5
development
57 Culturology - 5 125 30 15 4 49 76 5
Total Free Component Elective Courses - 10 | 5 - - - 10 | 10
Credits volume by semesters 32 29 | 28 [ 36 | 25 | 30 | 30 | 30
Total 240 Credits

Notes:

1. Proof of English language proficiency at B2.2 level or achievement within the program is mandatory within the program. The student confirms the level
of English language proficiency in accordance with the "Rules for Determining the Language Competence of a Central University of Europe Student";

2. Within the framework of the program, the student starts learning English from the level confirmed according to the mentioned rule. In case the student
fails to prove his / her English language proficiency at A2 level, he / she starts learning English within the program from the appropriate level certified
according to the rule (English A1/ English A2); The level required for starting English level B1.1 (levels A1 and A2) is selected by the student from the list
of elective courses of the free component provided by the program;

3. A student who confirms his / her English language proficiency at B2 level in accordance with the above rule is exempted from mastering the English

language component and fills the English language credits (20 credits) by choosing elective courses in the main field of study. If the level confirmed by the

4



student is higher than the initial level defined by the program (B1.1), the remaining credits are filled by the student with the credits of the elective courses

in the main field of study.

The credits of the free component, within the framework of which the student is given the opportunity to choose study courses from any educational

program of the relevant level operating in the University, can be obtained by the elective study courses of the main field of study of the bachelor's Program

in Business Administration.



